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Mission 
 
The purpose of the Universal Accreditation Board is to unify and advance the profession by 
identifying those who have demonstrated broad knowledge, experience and professional 
judgment in the field.  The program seeks to improve public relations practice.  The designation 
Accredited in Public Relations (APR) signifies a high professional level of experience and 
competence. 

 

Background 
 

 The Universal Accreditation Board oversees the Accreditation program and provides a 
balanced blend of backgrounds in a number of public relations specialties. Comprised of 
senior level accredited members, the UAB meets several times a year and manages the 
international accreditation program. 

 The accreditation program originated in 1964 and was administered by PRSA until 1998, 
when the Universal Accreditation Board was formed to administer the Examination for 
Accreditation in Public Relations. 

 The public relations organizations that are members of the Universal Accreditation Board 
include the Agricultural Relations Council, Florida Public Relations Association, Maine 
Public Relations Council, National School Public Relations Association, Public Relations 
Society of America(PRSA), Southern Public Relations Federation, Texas Public relations 
Associations, Religion Communicators Council and Asociación de Relacionistas 
Profesionales de Puerto Rico (Puerto Rico Public Relations Association). 

 

The Accreditation Process 
 

 The Accreditation process includes a Readiness Review by peers who are accredited 
and a written exam administered via computer. 

 The APR program measures a public relations practitioner’s fundamental knowledge of 
communications theory and its application; establishes advanced capabilities in 
research, strategic planning, implementation and evaluation; and demonstrates a 
commitment to professional excellence and ethical conduct. 

  

The Outcome of Accreditation 
 

 More than 5,000 people in the US are currently accredited. 

 The affluence of Accreditation increased to $94,000 from $80,000 when professional 
experience was controlled. 

 APR is a mark of distinction for public relations professionals who demonstrate their 
commitment to the profession and to its ethical practice, and who are selected based on 
broad knowledge, strategic perspective, and sound professional judgement. 
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